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Hauraki Coromandel Stats

thecoromandel.nz/industry/industry-resources/monthly-visitor-data/
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Hauraki Coromandel Cumulative Monthly Visitor Days
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Spend fracking well

Monthly Trends - 13 months to 31 Jan ‘26
Card Spend by Domestic Visitors
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Coromandel Town & Colville Stats

DHC region Coromandel / Colville - To year end
January 2026

+ 555,000 daytime visitors
+ 406,000 overnight visitors

« Share of ratepayers — 2%
« Share of visitor spend - 6%
« Share of visitor days — 7%
+ Share of visitor nights — 8% « Total visitor spend $19.04m

* Local Govt funding pro-rata
$13,380

Coromandel / Colvile: Cumulative Monthly Visitor Days - January ‘26
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Coromandel / Colvifle: Cumulative Monthly Visitor Days - February ‘26
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What Are the Key Airbnb Metrics in Coromandel?

In Coromandel, the headline Airbnb metrics are $14,683 in average annual
revenue,34.5% occupancy, $150 ADR, and $53 in RevPAR, and guests book about 68
days in advance.

Avg, Daily Oceupancy ) Avg. Annual RevPAR Revenue
Rate (ADR) Rate Revenue Growth YoY
$150 34.5% $14,683 $53 -8.3%
Active ] Avg. Booking STR d Prak ] Lowest
Airbnb Lead Time Regulation Tevenue Revenue
Listings. Level Month Month
91 68 days Low January August

STRA REPORT: www.airoi.com/airbnb-data/new-zealand/waikato/coromandel
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Are they spending?

Marketview: Year End January 2026 (compared to YE Jan 2025)
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Looking ahead
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The most common reason for overnight travel is to connect with family or friends. One half of overnight trips involved enjoying nature and scenery.
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The next six months looks like...

Domestic:

_ yourplayground

+ The Coromandel Cure Campaign - May fo . 3 "
August “Hold entathe - #
* OurPlace morment; Ioo 3
aroundiand-emoy
the journey::e

Daniel Fita-Gerald, Driving
Creek Cororfiandel Zipline '\

Always on: EDM, Socidls, Google et ol
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The next six months looks like...

Domestic:

+ The Coromandel Cure Campaign - May fo
August

- OurPlace

+ Always on: EDM, Socidls, Google et ol
International:

+ Trade Shows — eXplore and TRENZ

+ Kiwi North - Australia

+ Kiwi North - North America

+ Great Rides - Australia
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Campaign Snapshot Rl Herth

Australia- TripAdvisor

experiences
HIE o
Taste the flavours of 5 {i

Hauraki Coromandel

Croative Whaal Erwtan Topos An
e Tirowiog EronTopon
Coromandel

www.findyournorthnz.com/
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The next six months looks like...

Domestic: Plus.

- The Coromandel Cure Campaign - May fo
August

+ Mediaand frade famils

+ RTOreform
- OurPlace

+ Local Govtreform
. Iwe 3 B ials, le il
Aways on: EDM, Socidls, Google et d B ———
+ Review the DMP

+ GFYS Kaitiaki Season 2

International:
« Trade Shows — eXplore and TRENZ
= Kiwi North - Australia

- Signage updates
« Kiwi North - North America

+ Industry development
+ Great Rides - Australia & support
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Kyl Hawker-Green Always keen to chat!

Scan the QR code with your
phone camera to save my
contact details into your
phone.

www.thecoromandel.nz
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